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Market Size

Total Addressable Market (TAM)

57.5 aa1u AU
Serviceable Addressable Market (SAM)

7 aiu Au
Serviceable Obtainable Market (SOM)

350,000 au




Revenue Stream

In-app

Subscription Asset Advertisement



Value Proposition

Keep cables Personalized
orgpanized eazyé;io gse Save money Quick to use design options
and tangle- d available

free
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Techical Capability

v Stable Diffusion Online
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The Business Model Canvas(CableClip)

Key partners

What are your Key partners
to get competitive
advantage?
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Cost Structure
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Key activities
What are the key steps to
move ahead to your

customers?
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Key resources

resources do you need
to make your idea work?
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Value propositions
How will you make your
customers' life happierx?
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Revenue Streams
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Customer relationships

How often will you interact
with your customers?
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Channels

How are you going to reach
Yyour customers?
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Customer segments

Who are your customers?
Describe your target
audience in a couple of
words.
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